Dementia Friendly Nevada (DFNV) Statewide Meeting
Tuesday, December 22, 2020 | 3:00 – 5:00 PM PST | Zoom Videoconference
Zoom meeting: https://us02web.zoom.us/j/87694190093
Or call in by telephone: (346) 248-7799
Meeting ID: 876 9419 0093
Co-Facilitators:
● Jennifer Carson, Director, Dementia Engagement, Education and Research
(DEER) Program, UNR, and Program Director, DFNV
● Casey Acklin, Coordinator, DEER Program, UNR, and Program Coordinator,
DFNV
Community Group Co-Facilitators:
● LeeAnn Mandarino, Kate Ingalsby, and Susan Hirsch, Cleveland Clinic Lou Ruvo
Center for Brain Health, Dementia Friendly Southern Nevada Urban
● Tonya Brum, Nevada Rural Counties RSVP, Dementia Friendly Pahrump
● Carla Eben, Numaga Program, Pesa Sooname Advisory Group
● Gini Cunningham, Age- and Dementia-Friendly Winnemucca
Support:
● Tessa Swigart, PhD, Public Health Communications Specialist, Nevada Public
Health Training Center, UNR
● Mekai Smedley, DEER Program, UNR, and AmeriCorps VISTA for DFNV
Note: Please mute yourself when you are not speaking
and take personal breaks as needed.
*=
 Please see attachments that were sent with this agenda.
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In attendance: Casey Acklin, Jennifer Carson, Cory Lutz, Mary Lee Fulkerson, Alex
Crocket, April St. James, Byron Goynes, Charles Duarte, Chuck McClatchey, Heidi
Slater, Joan Lee, Kaleigh ???, Kat Hartley, Kate Ingalsby, Lee Ann Mandarino, Lily
Helzer, Mekai Smedley, Niki Rubarth, Peter Reed, Susan Hirsch, Tessa Swigart, Tom
Waters
Meeting Agenda (with Meeting Notes in Green)
1. Welcome
a. As members are logging onto Zoom, please use the ‘Chat Box’ feature,
using a single entry (hitting “return” only at the very end), to type your:
i. Name
ii. Email address (if we don’t already have it)
iii. Role in supporting people living with dementia and/or family care
partners
iv. What is one thing 2020 has taught you?
b. Review Dementia Friendly Nevada mission and meeting purpose
i. Mission: By working together, we aim to develop and promote
communities that are respectful,

 educated,

 supportive

 and
inclusive of persons living with dementia and their care partners.
c. Review one Dementia Friendly Nevada Mobilizing Belief*
i. Let’s hear from 2 members about why this Mobilizing Belief is so
important.
Casey shared Mobilizing Belief #8: “People living with dementia are the
genuine experts in the experience of dementia. Their perspectives, wishes
and preferences should always be sought and respected in the decisions that
affect their lives. Truly engaging each person living with dementia as a
legitimate contributor to his or her own experience opens a world of
possibilities.”
2. Learn
a. Dementia Friends
i. Monthly session on the third Wednesday of each month from 12:00 –
1:00 PM via Zoom
ii. Mekai is focusing on Washoe County Elementary Schools as a place
to begin educating children about dementia
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1. Conducting outreach in Jan 2021
iii. Looking for additional, invited online opportunities
b. Dementia Conversations
i. Dementia Conversations with Chuck and Jennifer every Monday from
10:00 – 11:30 AM via Zoom*
ii. New launch: Dementia Conversations with Nancy and Kat every
Friday from 1:00 – 2:30 PM via Zoom, beginning Friday, January 8,
2021*
c. Update on new workgroup: On-Demand, Essential Dementia Education for
Healthcare Professionals and Family Care Partners
d. BOLD Public Health Program to Address Alzheimer’s Disease and Related
Dementias
i. Welcome Lily Helzer, MPH, Section Manager, Nevada Department of
Health and Human Services, Division of Public and Behavioral
Health, Chronic Disease Prevention and Health Promotion
ii. Brief overview of CDC BOLD grant and sub-award for Dementia
Friendly Nevada*
The CDC recently released new funding opportunities related to brain health
and dementia from a public health perspective. The CDC funding will support
the creation of three BOLD Public Health Centers of Excellence to focus on: 1)
dementia risk reduction, 2) early detection of dementia, and 3) caregiving. The
funding will also be used to launch 16 new BOLD Public Health Programs to
set priorities, develop public health actions, address social determinants of
health, and provide support for family care partners. The Nevada Division of
Public and Behavioral Health received one of these 16 Public Health program
grants, and Dementia Friendly Nevada received a sub-award dedicated to
assessing the current state of brain health and dementia public health
infrastructure, identifying gaps, and recommending solutions to fill those gaps.
iii. Update on website accessibility and enhancements: Review
Dementia-Friendly Online Resources list
1. Please submit programs from your organization:
https://forms.gle/s7L3nKm2VaX8o5Gx9
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iv. Beginning work on Nevada-specific toolkit of dementia-related
messaging materials targeting the public
1. Our first step is to identify dementia and brain health messaging
materials and resources currently used by agencies across the
state. Then we will identify gaps in our state’s content and
advise on the creation of new materials.
a. Presentation from Chuck Duarte on the Alzheimer’s
Association’s new ‘Know

Where Alzheimer’s Hides’
campaign
The campaign focuses on education surrounding early
diagnosis and the impacts of demographics on dementia
risk. The PowerPoint presentation for this segment is
included below.
b. Presentation from Kat Hartley on the Cleveland Clinic Lou
Ruvo Center for Brian Health’s ‘Health

Brains’ initiative
This initiative aims to educate the public about the link
between brain health and a healthy lifestyle (including but
not limited to healthy eating and exercise). There is a
website (healthybrains.org) and an app to increase
accessibility to this information. The PowerPoint
presentation for this segment is included below.
3. Reflect
a. Questions for Chuck and/or Kat
b. Discussion about dementia- and brain health-related messaging materials
in Nevada, facilitated by Dr. Tessa Swigart
i. Let’s create a safe space for all reflections, opinions and ideas.
ii. What messaging materials for dementia have you come across in
Nevada? This could be online, print, TV, or social media.
1. What were your impressions of this messaging?
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There is not much messaging about living well with dementia or about
dementia itself. Most of the advertisements focus on “anti-aging”
therapies and supplements rather than information about the basics
of dementia and ways to live well with dementia.
When being diagnosed with dementia, one is given very basic
resources and information about dementia. Providing as much
information as possible early on is important so that the process of
adapting to life with dementia can be made smoother for people living
with dementia and family care partners.
iii. What messaging about brain health have you seen in Nevada?
1. What were your impressions of this messaging?
There are some materials expressing the importance of brain health
and detailing ways to incorporate brain health considerations into
daily life. These materials often address barriers to a healthy lifestyle.
The messaging is effective but trying to find ways to get the message
to the right audience is a big obstacle.
Some television ads exist, but they are often too fast for people to
digest. Print messaging may be much more impactful.
We are still looking for more information about existing messaging
materials! Please visit https://forms.gle/7LcgebqjWB4tkY2i7 and tell
us about any messaging materials related to brain health and
dementia that you have encountered in Nevada.
4. Strategize
a. What types of messaging on dementia and brain health would you LIKE to
see in Nevada? On what channels/formats?
More information directed toward physicians is desperately needed.
Perhaps we could utilize billboards, such as those on the side of the
highway or on the outside of casinos.
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We should create a list of support groups and reputable organizations that
provide resources, along with information about how to access these
resources.
Channels and formats should be different depending on the target
demographic, since not all demographics experience the same barriers to
accessing resources, and not everyone will find meaning in all available
resources.
5. Share
a. Is there anything happening locally—or across the state or nation—that
members of Dementia Friendly Nevada should know about and can
possibly help promote?
Thank you for all that you do to make our communities and state
dementia-friendly-and-inclusive!
Happy Holidays and Best Wishes for the New Year!
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Know Where Alzheimer’s
Hides: A Campaign to Increase
Awareness and Early
Diagnosis

The Hidden Epidemic
•

Nation’s largest unrecognized
health crisis.
– 6 million affected
– 1 in 10 adults age 65+
– Almost 50% of all nursing home
residents
– 2/3 are women
– 1 in 3 seniors expected to die from Alzheimer's
disease or a related dementia.

Source: Alzheimer’s Association 2020 Fact Book
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Alzheimer’s: a public
health crisis
Health Disparities
•

•
•

African-Americans and Hispanics
have higher rates of dementia
than whites:
o

African-Americans: 2 times more likely

o

Hispanics: 1.5 times more likely

Less likely to receive a diagnosis
Often diagnosed at later stages,
requiring more medical care
3

Cognitive Decline
• While more common in the elderly,
1 in 6 adults age 45+ report
memory problems or confusion
that is worsening.
• Of these, more than 50% have
NOT talked with a health care
professional.
2015 BRFSS Cognitive Decline Survey
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Nevada Facts – Hidden Epidemic
•

Third fastest rate of growth in the nation.
o Cases are expected to rise 30% between now
and 2025 from 49,000 to 64,000 cases.

•
•
•

261% increase in Alzheimer’s deaths since
2000.
23% of individuals reporting cognitive decline
live alone.
A recent study showed a 32% increase in
dementia-related deaths in Nevada during the
COVID-19 pandemic.

2015 Nevada BRFSS Survey / 2020 COVID-19 Alzheimer’s and Dementia: Deaths Above Average
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The Cost Burden
• Most expensive disease in
the U.S. - $300B annually.
• Individual out-of-pocket
cost - $66B.
• Lifetime cost of care $357,297
(vs. $204,864 without dementia).
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Nevada Facts – Cost Burden
•

•

•

Highest per capita Medicare cost for
beneficiaries with Alzheimer’s disease in the
U.S. - $34,875. The national average is
$27,101.
Nevada Medicaid is projected to spend $203
million in 2020 for care of individuals with
Alzheimer’s disease and other dementias.
Medicaid costs are expected to increase
36.5% in the next five years.
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Caregiver Burden
•

Caregiver profile
o
o
o

•

16 million Americans provide unpaid care for people
with Alzheimer’s or other dementias.
o

In 2019, caregivers of people with Alzheimer’s provided an
estimated 18.6 billion hours of unpaid assistance;
A contribution to the nation valued at $244 billion.

o

57% report caregiving has affected their work and incomes

o

30-40% suffer from depression and report high levels of stress.

o

•

2/3 are women (typically daughter or wife)
Middle-aged
Over half currently employed

Caregiver health and income impacted

8

Nevada Facts – Caregiver Burden
•

•

In 2019, there were an estimated 153,000
unpaid caregivers in Nevada for individuals
with Alzheimer’s disease or a related
dementia.
They provided 175,000,000 hours of unpaid
care valued at almost $2.3 billion.
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Nevada Awareness Grant
•

The Alzheimer’s Association of Northern California and Northern Nevada
was awarded a Title XX sub-grant in July 2019. It is a two year grant and
runs through June 2021.

•

Grant objectives:

1. Increase awareness of Alzheimer’s disease, the benefits to
early detection and the early warning signs.
2.

Integrate Alzheimer’s and related dementias into existing chronic disease
education and programs.

Project Team
•
•
•
•
•
•
•

Claire Day, Chief Program Officer, for the Northern California and Northern Nevada
Chapter
Niki Rubarth, Regional Director for Northern Nevada
Katie Skvarce, Communications Director, for the Desert Southwest Chapter
Gabrielle Bracket, Constituent Events Manager for Northern Nevada
Eric Shea, Creative Services Manager, Web Design
Michelle Johnston, Digital Marketing Manager, Social Media campaign
Heidi Klein, Consultant, Digital Media Director

The grant staff includes:
–
–

Cody Yamada, MPH, Dementia Care Coordinator
Charles Duarte, MBA, Dementia Care Director

Partners

Media campaign: Know
Where Alzheimer’s hides
•
•

Know Where Alzheimer's Hides
o

Educate the public on the warning signs of Alzheimer's

o

Maintain high levels of concern for the disease

Call to Action: Visit Alzheimer’s Association
dementia awareness websites (English and
Spanish) to access information on education and
support in the community.
o

•

Secondary Call to Action: Access 24/7 Alzheimer’s
Association Helpline

Validated through national quantitative research illustrating
how warning signs of Alzheimer's can hide in plain sight. It
resonated with the target audience.
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Media Strategy
Campaign will span all media platforms
in the following order of priority:
1.
2.
3.
4.

Digital
Social Media
Radio
TV

Strategy developed in consultation with Association staff and
consultants.

TV Ad

Digital Ad Placement
•

Regional Sites
–
–
–
–

•

•

cwlasvegas.com
elkodaily.com
kolotv.com
rgj.com

Health Sites
–
–
–

•

–
–
–
–

•

mayoclinic.org
webmd.com
womenshealthmag.com

National News Sites

Lifestyle Sites

Daily Use Sites
–
–
–

•

aarp.org
espn.com
foodnetwork.com
oprah.com
mail.google.com
yelp.com
youtube.com

Diversity Sites

–

abcnews.com

–

lgbtqnation.com

–
–

npr.org
usatoday.com

–
–

telemundo.com
ebony.com
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Digital Ad Placement Examples

Website Landing Page
• English and Spanish language pages
– Alz.org/Nevada
– Alz.org/Nevada-Espanol

• Digital and social media ads connect viewers to
landing sites by language preference and ad
type.

Awareness Campaign Landing Page

Campaign Stats (Oct. 2020 to Date)
•
•
•
•

2.24 million ads viewed in Nevada
CTR – 5x industry average!
83% viewed on mobile phones
Age breakdown
o
o
o
o

35-44:
45-54:
55-64:
65+:

25%
20%
25%
20%

• Web page visits (Eng + Span): 7,549

Questions?

Contact Information
•

•

Charles Duarte | Dementia Care Director | Alzheimer's Association
Northern California and Northern Nevada Chapter | 639 Isbell Road,
#240, Reno, NV 89509 | ( 775.241.1501, x1234 | Cell
775.781.1603 | 24/7 Helpline 800.272.3900 | ccduarte@alz.org |
alz.org/nevada
Cody Yamada | Dementia Care Coordinator
Alzheimer's Association, Desert Southwest Chapter
office: 702.800.7126 ext. 9490| cell: 808.640.8602
cyamada@alz.org | alz.org/nevada

Cleveland Clinic’s HealthyBrains.org

Kat Hartley, BS Pharmacy
Project Manager,
HealthyBrains.org

In July 2017, The Lancet Commission on
Dementia Prevention, Intervention, and Care
recommended
“being ambitious about prevention through lifestyle
modifications” as “effective dementia prevention,
intervention and care could transform the future of
society and vastly improve living and dying for
individuals with dementia and their families.”

Currently, lifestyle modification is the
best preventative method for dementia.

6 Pillars of Brain Health
Physical Exercise

How Healthy is your Brain?

Food & Nutrition
Medical Health
Sleep & Relaxation
Mental Fitness
Learn More at:
Social Interaction

HealthyBrains.org

Get Moving
6 Pillars of Brain Health
• Pump up your heart
• Get into strength training
• Work on flexibility &
balance

Learn More at:

HealthyBrains.org

Eat Smart
6 Pillars of Brain Health
• Enjoy a Mediterranean
diet
• Eat more fish, fruits and
vegetables
• Cook fresh
Learn More at:

HealthyBrains.org

6 Pillars of Brain Health
• Build your brain power
• Use it or lose it
• Play, learn and study

Learn More at:

HealthyBrains.org

6 Pillars of Brain Health
• Treasure your loved ones
• Have purpose in life
• Be social

Learn More at:

HealthyBrains.org

Rest Well
6 Pillars of Brain Health
• Get at least 6-8 hours of
sleep
• Meditate
• Stay positive
Learn More at:

HealthyBrains.org

Control Risks
6 Pillars of Brain Health
• Keep medical conditions
in check
• Strict control of BP
• Quit smoking
• Limit alcohol
Learn More at:

HealthyBrains.org

How Healthy Is Your Brain?
LEARN MORE
• Answer questions about your lifestyle
• Get your Brain Health Index (BHI) score &
report
• Test your Memory
• Learn about research
GET STARTED
• HealthyBrains.org
• Download the APP!

